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B A C K G R O U N D  A N D  E D U C A T I O N

Columbus College of Art & Design - Columbus, Ohio, USA 
(August 2001 – May 2005) 
• Bachelor of Fine Arts in Advertising & Graphic Design (May 2005)

creative thinker at heart 
with a focus on 
captivating storytelling 
and dynamic visuals

“

Having a professional creative career spanning the United States and China, Peter's extensive 
experience has provided him with a deep understanding of both Western and Eastern design 
sensibilities and creative insight. 

Over the past decade, Peter has focused on the advertising / marketing industry in China. 
During this time, he has worked with a wide range of clients, including renowned fashion 
brands like Gap and Descente, leading beauty / cosmetics companies such as Estée Lauder 
and L'Oréal, luxury brands like Gucci and Hennessy, consumer electronics giants like OPPO 
and Sony Playstation, and multinational conglomerates like ExxonMobil. 

This industry-wide experience has provided him with a profound understanding of consumer 
insight and trends. He has a keen ability to analyze market dynamics and anticipate consumer 
behavior, allowing him to effectively strategize and develop successful advertising and 
marketing campaigns. 

Peter's skill set is as diverse as his industry experience. He is adept at storytelling and leading 
the art direction for commercial films, effectively capturing the essence of brands and their 
voice. Additionally, he excels in conceptualizing and planning engaging social media campaigns 
that resonate with target audiences. Peter's multifaceted expertise enables him to seamlessly 
navigate various aspects of the advertising and marketing landscape, delivering impactful 
results for his clients. 

A creative leader enhances team efficiency and camaraderie. Peter excels in leadership, 
mentoring with a natural ability to motivate with the right level of finesse.



Freelance Creative Director - Shanghai, China 
(February 2024 – Present) 
Creative Director 
• Leading the creative and marketing on projects for clients including New Balance,  

MLB Korea (Major League Baseball lifestyle fashion brand), Colgate and Bosch Siemens. 

Orès Group - Shanghai, China 
(March 2023 – December 2023) 
Creative Director 
• Creative Director of the Shanghai office, working on film and creative campaigns for luxury 

clients including Gucci, Hennessy, Johnnie Walker and Chow Tai Fook. Also, for sportswear 
brand Decathlon, beauty cosmetics brands including L’Oréal and Schwarzkopf, and led the 
marketing creative content plan for 3CE Stylenanda. 

Freelance Creative Director - Shanghai, China 
(November 2022 – February 2023) 
Agencies worked for: Wunderman Thompson and Grey 

Wunderman Thompson: 
• Led a team of creatives working on the TCL account, which included the brand, mobile and 

electronics division. The role required bilingual expertise and insight for the North America 
social media market (Instagram, Facebook and Twitter) 

Grey: 
• Worked on Red Bull China’s upcoming spring / summer campaign, and General Motors  

The Durant Guild social media platform (Instagram)

ChinaW O R K  E X P E R I E N C E

Match (⻢⻢也) - Shanghai, China 
(April 2021 – October 2022) 
Creative Director 
• Clients include Estēe Lauder, Oppo, Descente, Mengniu (蒙⽜) 

• Our team was the primary pitch team at Match. As the lead art creative we successfully 
won numerous pitches, including clients like Estēe Lauder, Descente, Mengniu (蒙⽜), 

Budweiser, Lenovo, and Yuebao (余额宝) 

Freelance Associate Creative Director - Shanghai, China 
(November 2019 – April 2021) 
Agencies worked for: DDB Shanghai and BangX 

DDB Shanghai: 
• Worked on multi-channel campaigns for clients, including Hennessy, Sony Playstation, 

Pizza Hut, Wusu Beer and Cornetto Ice Cream. 

BangX: 
• Managed a team of five creatives and led projects for clients, including Midea, HSBC,  

Wang Lao Ji, and Zhong Hong Insurance. 

Dentsu Aegis Network - Shanghai, China 
(August 2018 – October 2019) 
Associate Creative Director 
• Clients include Kentucky Fried Chicken, Pizza Hut, Pocky, Pejoy, Pretz



Freelance Associate Creative Director - Shanghai, China 
(November 2017 – August 2018) 
Agencies worked for: BBDO Proximity Worldwide and Sand Future 

BBDO Proximity Worldwide: 
• Lead creative for ExxonMobil Chemical website design at BBDO Proximity Worldwide. 

Having years of client facing roles with bilingual expertise, was also responsible for 
successfully pitching the project to the client in the very first round of presentations. 

• Also, while at BBDO Proximity Worldwide, was the lead creative for the Mobil Oil e-com 
website redesign. 

Sand Future: 
• Sand Future is a Danish developer and manufacturer of high pressure washers. As lead 

creative, I successfully refreshed their packaging and print collateral for their entire line of 
high pressure washers. 

Y&R (Young & Rubicam) - Shanghai, China 
(June 2015 – September 2017) 
Head of Design 
• Clients include Gap, Old Navy and Belcube Cheese. Y&R was the leading agency for Gap 

and Old Navy in the greater China market, which includes Hong Kong and Taiwan. I was 
tasked with managing and art directing campaign photoshoots, print / post production, 
campaign / brand guidelines, and multi-channel projects that included OOH advertising, 
TVC and digital activation / integration.

ChinaW O R K  E X P E R I E N C E

Equancy China - Shanghai, China 
(July 2014 – April 2015) 
Senior Art Director 
• Equancy is a Paris based commercial strategy and brand consultancy firm.  

Clients I worked on include Bacardi, Martini, Grey Goose, Kerrygold and Lesaffre.



United StatesW O R K  E X P E R I E N C E

Advancement Creative - Columbus, Ohio, USA 
(April 2008 – February 2014) 
Founder and Creative Director 
• Founded and managed my own creative agency: Advancement Creative 

• Successfully helped businesses create or refresh their visual identity and brand. The project 
begins with an initial consultation to gain insight and understand the client’s business goals. 
Further market analysis and brand research is then conducted, followed by the creative and 
design process. Creative services involved in projects like this include logo, VI guideline, 
print / marketing collateral, and website design. 

Interbrand - Cincinnati, Ohio, USA 
(July 2005 – January 2008) 
Graphic Designer 
• Integral member of the consumer branding and retail teams that specialized in  

brand strategy, consumer marketing, visual identity and package design. 

• Worked on brand strategy and package design for regional clients like Wrigley, to the 
largest supermarket retailer in the U.S., Kroger, and Cincinnati based multinational 
consumer goods corporation, P&G.

Skim Productions - Columbus, Ohio, USA 
(July 2002 – May 2005) 
Art Director 
• Skim Productions specialized in event creation and marketing. As art director I was in charge of 

managing brand aesthetics and VI guidelines for clients across all events. I also led the design 
of marketing and event related print collateral. 

• Projects worked on were held at high profile events, like the Columbus International Auto Show, 
to long-standing local institutions, like the Columbus Museum of Art, and also at major sporting 
events, including the Columbus Crew of the MLS and Columbus Blue Jackets of the NHL.



SELECTED WORKS



JOHNNIE WALKER x JCT
Market Johnnie Walker Black Label as the ideal whiskey for highball cocktails, 
by communicating a youthful and modern upbeat tonality for those who value 
playful, unique and shareable moments.



Key Visual Art DirectionJ O H N N I E  W A L K E R  x  J C T



Art Direction, Story DevelopmentTVC 60sJ O H N N I E  W A L K E R  x  J C T Link to Film: https://www.xinpianchang.com/a12955044

https://www.xinpianchang.com/a12955044


HENNESSY X.O x JACKSON WANG
Jackson Wang, the longstanding ambassador for Hennessy, 
is here to communicate his “Odyssey” through life outside of 
work to being an international artist in the eyes of millions.



TVC 30s (Chapter 1 - Family) Story DevelopmentH E N N E S S Y  X . O  x  J A C K S O N  W A N G Link to Film: https://www.xinpianchang.com/a12704310

https://www.xinpianchang.com/a12704310


TVC 30s (Chapter 2 - Love) Story DevelopmentH E N N E S S Y  X . O  x  J A C K S O N  W A N G Link to Film: https://www.xinpianchang.com/a12704332

https://www.xinpianchang.com/a12704332


TVC 30s (Chapter 3 - Life) Story DevelopmentH E N N E S S Y  X . O  x  J A C K S O N  W A N G Link to Film: https://www.xinpianchang.com/a12704337

https://www.xinpianchang.com/a12704337


HENNESSY FIND WHAT MATTERS
Sometimes the most authentic moments in life are the ones least expected. 
They’re spontaneous, playful and about being present, enjoying the company 
you’re with and collecting the memories shared.



H E N N E S S Y  F I N D  W H A T  M A T T E R S  C A M P A I G N Key Visual Art Direction, Design



H E N N E S S Y  F I N D  W H A T  M A T T E R S  C A M P A I G N TVC 15s (Food Truck) Art Direction, Story Development



H E N N E S S Y  F I N D  W H A T  M A T T E R S  C A M P A I G N TVC 15s (KTV) Art Direction, Story Development



H E N N E S S Y  F I N D  W H A T  M A T T E R S  C A M P A I G N TVC 15s (Night Club) Art Direction, Story Development



H E N N E S S Y  F I N D  W H A T  M A T T E R S  C A M P A I G N TVC 15s (House Party) Art Direction, Story Development



H E N N E S S Y  F I N D  W H A T  M A T T E R S  C A M P A I G N Special Packaging Art Direction, Design

Chris Lee is not only a talented singer, but she is also considered a fashion icon, 
representing many notable fashion labels. This limited edition VSOP packaging 
is inspired by the many trendsetting looks of Chris Lee.



DESCENTE FALL / WINTER
Descente, makers of the best and technically advanced ski jackets for professional skiers, needed 
a film and campaign that communicated their next level fall / winter line of apparel. A planet that is 
completely engulfed in snow and ice will be the ultimate destination to put those ski jackets to test.



D E S C E N T E  F A L L  /  W I N T E R  C A M P A I G N Product Shots Art Direction



TVC 2m Art Direction, Story DevelopmentD E S C E N T E  F A L L  /  W I N T E R  C A M P A I G N Link to Film: https://mp.weixin.qq.com/s/GylhvzqxdzLT4fJbF4O_IA

https://mp.weixin.qq.com/s/GylhvzqxdzLT4fJbF4O_IA


Tech Animation & Key Visual Art Direction, DesignD E S C E N T E  F A L L  /  W I N T E R  C A M P A I G N Link to Animation: https://mp.weixin.qq.com/s/GylhvzqxdzLT4fJbF4O_IA

https://mp.weixin.qq.com/s/GylhvzqxdzLT4fJbF4O_IA


Tech Animation & Key Visual Art Direction, DesignD E S C E N T E  F A L L  /  W I N T E R  C A M P A I G N Link to Animation: https://mp.weixin.qq.com/s/GylhvzqxdzLT4fJbF4O_IA

https://mp.weixin.qq.com/s/GylhvzqxdzLT4fJbF4O_IA


DECATHLON SPRING / SUMMER
Decathlon wants everyone to “Keep On Running” and people to enjoy the carefree moments 
their lifestyle sneakers and products provide. The two short films capture the continuous 
momentum of running to the joyfulness of strolling through the city after a nice run.



D E C A T H L O N  S P R I N G  /  S U M M E R  C A M P A I G N TVC 30s (Running) Art Direction, Story Development



D E C A T H L O N  S P R I N G  /  S U M M E R  C A M P A I G N TVC 30s (Walking) Art Direction, Story Development



ESTĒE LAUDER 520
Sometimes our love line is just destined to cross and meet. For Chinese Valentine’s Day 
on May 20th, Estée Lauder has a new line of lipstick that just might spark the romance 
and passion for two people to meet when they least expect it.



E S T Ē E  L A U D E R  5 2 0  C A M P A I G N Key Visual Art Direction, Design



TVC 30s Art Direction, Story DevelopmentE S T Ē E  L A U D E R  5 2 0  C A M P A I G N



ESTĒE LAUDER x DISCOVERY CASE STUDY
Re-Nutriv is the premier anti-aging line of Estée Lauder beauty products.  
The main ingredient, the black diamond truffle, undergoes a discovery 
process as unique as its transformation into a serum that defies time.



E S T Ē E  L A U D E R  x  D I S C O V E R Y Key Visual Art Direction, Design



Art Direction, Story DevelopmentTVC (Three Part Series)E S T Ē E  L A U D E R  x  D I S C O V E R Y





























OPPO x HASSELBLAD CASE STUDY
OPPO flagship phones feature Hasselblad lenses with built-in XPan mode, capturing 
cinematic stories with a unique aspect ratio. This campaign showcases that capability 
while inspiring users to shoot like professional storytellers.



Key Visual, Social Media Activation Art Direction, DesignO P P O  x  H A S S E L B L A D  C A M P A I G N

Social Media Activation 

(https://mp.weixin.qq.com/s/K3cLDAeN362YctOi_HaLCA)

https://mp.weixin.qq.com/s/K3cLDAeN362YctOi_HaLCA






















GAP
At Y&R, the lead agency for Gap, I led the creative for numerous shoots and 
marketing campaigns showcasing their classic American style.



G A P  5 T H  A N N I V E R S A R Y  C A M P A I G N Key Visual Art Direction, Copywriting



G A P  S H A R E  Y O U R  G I F T  C A M P A I G N Key Visual Art Direction



TVC 30s (JJ Lin 林俊杰) Art DirectionG A P  S H A R E  Y O U R  G I F T  C A M P A I G N



TVC 30s (Dee Hsu ⼩S) Art DirectionG A P  S H A R E  Y O U R  G I F T  C A M P A I G N



Key Visual Art DirectionG A P  L O N G  L I V E  S U M M E R  C A M P A I G N



Gift With Purchase Soda Pop Art Direction, DesignG A P  L O N G  L I V E  S U M M E R  C A M P A I G N



Key Visual Art DirectionM E E T  M E  I N  T H E  G A P  C A M P A I G N



DIGITAL & KEY VISUALS
My strengths go beyond creative campaign thinking—I also excel in graphic design, 
crafting compelling visuals for digital and print media.



F E B R U A R Y  1 0  V I D E O  S C R I P T

Video Script 

Video opens with a relaxing living room view of a couple doing yoga meditation together. 

There’s a TCL air conditioner visible in the background. 

The camera pans closer into the air conditioner and gradually enters through the air ducts. 

Inside the air ducts we’re transported into this magnificent rainforest scene. 

The camera continues to pan forward, zooms in on one of the leaves in the rainforest, and 
gradually onto the water droplets on the leaf. 

Zooming in on the water droplet we’re transported even deeper into the forest where we see 
tropical birds and the silhouettes of a man and woman. 

The camera continues to pan forward and gradually fades to black with the super and TCL logo: 
“Caring Is Love on Valentine’s Day”

“Caring Is Love” Rabbit Hole Video 
Nothing says “I love you” like showing that you really care about the person. Organize 
an in-home workout or yoga session where you can assist and help each other improve. 
A healthy relationship is a loving relationship. With a TCL Air Conditioner, a refreshing 
and relaxing spa atmosphere can be achieved. Video shows a TCL AC that transports 
your senses into the ultimate state of relaxation and comfort.

Final Video: 

(https://www.facebook.com/reel/5775971525772057)

T C L  L A N G U A G E  O F  L O V E TVC 15s (Air Conditioner) Art Direction, Story Development

https://www.facebook.com/reel/5775971525772057


F E B R U A R Y  1 2  V I D E O  S C R I P T

Final Video: 

(https://www.facebook.com/reel/1371531843607897)

TVC 15s (Soundbar)

Video Script 

Video opens with a living room view of a TCL TV and Soundbar setup. 

Camera pans forward, zooms in on the Soundbar and the ambience dims as music is playing. 

Graphics and illustrative lines start emanating from the Soundbar, dancing to the rhythm of the music. 

This goes on for about 15 seconds until the video gradually fades to black with the super and TCL logo: 
“Love Through Music on Valentine’s Day”

“Love Through Music” Graphic / Illustrative Video 
We all have favorite songs that we cherish during Valentine’s Day, or songs that 
define our relationship. We can hear it, but what if we can visualize it as well. 
Video of graphics and colors that dance to the rhythm from a TCL Soundbar.

T C L  L A N G U A G E  O F  L O V E Art Direction, Story Development

https://www.facebook.com/reel/1371531843607897


F E B R U A R Y  1 4  V I D E O  S C R I P T

Final Video: 

(https://www.facebook.com/reel/2242441559270754)

TVC 15s (TV)

Video Script 

Video opens with a living room view of a TCL TV. 

Camera pans closer into the TV screen and it turns on. 

We see a beautiful photo of a couple on vacation. 

They’re at a stunning waterfall view and the parallax effect shows the waterfall come alive like if 
it was an actual video instead of a still photo. 

The next photo that appears on the screen is the couple on a cloud filled mountain. The clouds 
are moving and gliding across the horizon. 

Next photo is a close up shot of the couple hugging. The parallax effect shows them embrace 
each other. 

Next we see a photo of the girlfriend at an aquarium with the fish coming alive, swimming 
around in the water. 

In the final photo, the couple is sitting on the hood of their car watching the sunset. The parallax 
effect shows the colors of the sky slightly change, while the clouds glide across the horizon. 

TV screen fades to black with the super and TCL logo: 
“Celebrate Being Together on Valentine’s Day”

“Celebrate Being Together” Parallax Photo Effect 
It’s officially Valentine’s Day. With a TCL TV, celebrate the relationship the two of you covet 
by displaying vacation photos or other memories you two shared. The extraordinary picture 
quality allows every memory to come alive right in front of your eyes.

T C L  L A N G U A G E  O F  L O V E Art Direction, Story Development

https://www.facebook.com/reel/2242441559270754


T C L  G R E E N  I S  T H E  N E W  B E A U T Y Facebook Posts Content Development, Design

Link to Facebook Post Link to Facebook Post Link to Facebook Post

https://www.facebook.com/TCLBrand/posts/pfbid02RCFZ4VC9ELHzwvh3z7qFNhQVsavwgSErtg9qrN592jXAreNNB6meftudMkV2b47fl
https://www.facebook.com/TCLBrand/posts/pfbid02f34A4JFRg272PHTW87cwZAowDXnQciWnLiZCEiPAa86GeVRycCJ8SmgLxrSRC8mSl
https://www.facebook.com/TCLBrand/posts/pfbid0c5GWwVJzwYHGqfumSnSKg53MLE7jeGEKafpGWNKxi2T674eEGB7sweoEM7t2VM2Fl


L E N O V O  我 对 世 界 有 点 想 法  C A M P A I G N Key Visual Art Direction, Design



L E N O V O  我 对 世 界 有 点 想 法  C A M P A I G N Key Visual Art Direction, Design



J O  M A L O N E  C A M P A I G N Key Visual Art Direction, Design



B U D W E I S E R  M E X  C A M P A I G N Key Visual Art Direction, Design



Key Visual Art Direction, DesignM I D E A  A I R F E E L  T O W E R  C A M P A I G N



Brochure Art Direction, DesignM I D E A  A I R F E E L  T O W E R  C A M P A I G N



CASE STUDIES

From a blank cavas to a fully realized campaign concept. Here are some case studies of 
campaigns that I have led and worked on. They include activations, film scripts and 
execution of broader creative concepts.































































ADVANCED NIGHT REPAIR 
RELAUNCH CAMPAIGN 
FILM SCRIPTS



修 护 年 轻  争 分 夺 秒

CONCEPT

⼀ 瓶 修 护 ⼗ ⼤ 年 轻 维 度



争分夺秒，乍听上去⾮常激进与咄咄逼⼈。 

可我们转念⼀想： 

「敢争，恰恰不正是是年轻的底⾊吗？」 

向外说：年轻，才敢去跟世界争个输赢； 

向内说：年轻，才会跟上⼀秒的⾃⼰争个⾼下。 

这次我们的⽬标，在当下的语境传播环境， 

为雅诗兰黛争分夺秒修护年轻创造正⾯的社交意义。 

因为⼩棕瓶，⼀直⽤争分夺秒的修护，为年轻赢得胜利。 

THINKING



淡纹 维稳 匀·亮·细·透·滑·嫩·弹·润·稳·净 弹
待确认年轻维度，摘⾃⾼能⼩棕瓶公关稿

雅诗兰黛⼩棕瓶  X 10位代⾔⼈

⾯ 对 时 间 的 1 0 场 胜 利



关于时间，我们总有冗⻓的道理要讲 

但偏偏年轻⼈就是不爱听道理 

围绕此次战役的招新任务 

我们决定废话不多说，以⾯对时间的胜利哲学 

把修护的10个年轻维度讲明⽩。

脚本思考



创 意 ⽅ 向 ⼆         



视 频 参 考



https://youtu.be/2T8JCapevxM

FILM REF

https://youtu.be/2T8JCapevxM


https://youtu.be/Qrsl79bMQUs

FILM REF

https://youtu.be/Qrsl79bMQUs


⾯ 对 时 间 的 胜 利 法 则 之 《 淡 纹 》 篇



淡 纹

他 们 说  

⼈ ⽣ 的 裂 痕 终 将 变 成 故 事 的 花 纹  

但 我 的 故 事  

需 要 别 ⼈ ⻅ 证 吗 ？  

淡 纹 修 护 ， 争 分 夺 秒

雅 诗 兰 黛 ⼩ 棕 瓶  修 护 年 轻 ⼗ ⼤ 维 度 之 「 淡 纹 」



画⾯：远景镜头中出现超现实的纹理场景

《淡纹》篇脚本

Scene opens with shots of a surreal landscape with “wrinkles”



画⾯：特写镜头给到明星身上，镜头拉开，她在看外⾯的超现实纹理⻛景。身上的条纹服装呼应外⾯的景观。

VO：他们说，⼈⽣的裂纹终将变成故事的花纹

《淡纹》篇脚本

Close up shot of celebrity talent, camera then pans out revealing her looking outside at 
the landscape with “wrinkles” - her striped outfit reflects the wrinkles of the landscape



画⾯：⽇蚀出现，标志着时间开始转变。 画⾯：⽇蚀之下，明星抬头仰望着，⼀道强光投在了TA的脸上。

VO：但我的故事

《淡纹》篇脚本

A solar eclipse occurs, signifying a shift in time

Celebrity talent looks up at the solar eclipse, casting a very noticeable 
glare of light on her face



画⾯：镜头移开，⽇蚀现象正在充满“皱纹”的景观当中进⾏着。 
        进⼀步表示时间正在发⽣变化。

画⾯：镜头拉近并绕着⼩棕瓶四周移动，特写给到瓶内充满活⼒ 
        的精华液。

VO：  需要别⼈⻅证吗

《淡纹》篇脚本

Camera pans out, showing the solar eclipse moving across the sky above the 
landscape with “wrinkles” - again, signifying a shift in time

Close up shot of the hero product as the camera pans around; the serum inside 
the bottle glows with vitality



画⾯：明星把⼩棕瓶拿近⾃⼰的脸 画⾯：另⼀个场景也正在随着时间变化，瓶内的精华液在抚平 
        ⼤⾃然中的“皱纹”，⼤地被逐渐染成了雅诗兰黛的蓝⾊。 
       

《淡纹》篇脚本

Celebrity talent is seen holding the product close to her face

Another scene that shows a shift in time, as the serum inside the product is 
changing the form of the landscape, smoothing out the “wrinkles” and also 
changing its color to Estée Lauder blue



画⾯：当巨变完成，镜头拉开，只⻅平滑的⻛景和漫⼭遍野的雅诗兰黛蓝。 画⾯：镜头移向⻛景中间那个神秘的球形物体，画⾯过渡到这位名⼈ 
        她没有穿⾐服，只露出了光滑的⽪肤和脸。

VO：淡纹修护，争分夺秒

《淡纹》篇脚本

Camera pans out, revealing the now smooth landscape, devoid of “wrinkles” - the landscape 
is also entirely in the hue of Estée Lauder blue

The camera pans in on the mysterious sphere-like object in the middle of the 
landscape as the scene transitions to a shot of the celebrity - now, without clothes, 
revealing her smooth skin and face



⾯ 对 时 间 的 胜 利 法 则 之 《 维 稳 》 篇



 

你 问 我 为 什 么 每 天 都 ⾏ ⾊ 匆 匆 ？  

不 过 是 为 了 从 时 间 ⼿ ⾥ 抢 下 点 时 间 。  

多 积 攒 些 底 ⽓ ， 获 得 稳 赢 的 筹 码 。  

维 稳 修 护 ， 争 分 夺 秒 。  

雅诗兰黛⼩棕瓶 修护年轻⼗⼤维度之「维稳」

维 稳



画⾯：开场，近景给到⼀樽铜雕像——象征着“稳”。 画⾯：镜头移到明星，夕阳的余晖在她的身体和脸上投下淡淡的光芒

VO： 你问我为什么每天都⾏⾊匆匆？

《维稳》篇脚本

Scene opens with a close up shot of a bronze statue, signifying stability (稳)

Camera pans to celebrity talent, with the glow of the sunset casting a slight glare 
on her body and face



画⾯：镜头在房间内移动，看出来是⼀个雕像⼤厅——再⼀次指代“稳”。 画⾯：镜头拉近到明星，她正沐浴在⽇落的阳光当中。

VO： 不过是为了从时间⼿⾥抢下点时间

《维稳》篇脚本

Camera pans around room, revealing a hall of statues - again, signifying stability (稳)

Close up shot of celebrity talent as she is basking under the glow of the sunset



画⾯：镜头拉近并绕着⼩棕瓶四周移动，特写给到瓶内充满活⼒的精华液。 画⾯：镜头拉开，揭示了⼩棕瓶同样沐浴在⽇落的阳光中。

《维稳》篇脚本

Close up shot of the hero product as the camera pans around; the serum inside 
the bottle glows with vitality

Camera zooms out, revealing the product basking under the glare of the sunset



画⾯：镜头往上拉到天花板，阳光透过超现实的穹顶照射下来。 画⾯：其实穹顶下的光照在了⼀个⽇晷上，投出了时间 
        象征着时间的变化。

《维稳》篇脚本

Camera pans to the ceiling, as the sun shines through this surreal looking dome

The sunlight from the dome is actually casting a shadow on a sundial, 
signifying a shift in time



画⾯：场景过渡到明星，她被⼀群⼈抬了起来——象征着“稳” 画⾯：场景过渡到超现实的罗⻢柱场景——象征着“稳”。

VO：多积攒些底⽓

《维稳》篇脚本

Scene transitions to celebrity talent as she is lifted upwards by a group of people 
- signifying stability (稳)

Scene transitions to a surreal landscape with Roman pillars - again, signifying stability (稳)



画⾯：场景过渡到⼀个镀⾦⼤⻔的特写镜头，希腊神阿波罗在夕阳下 
     闪闪发光 —— 太阳神阿波罗在希腊神话中代表着“治愈”。

画⾯：场景过渡到明星，她现在在外⾯享受着夕阳的余晖。 
        呈现出安稳的氛围和她“维稳”的精神。

VO： 获得稳赢的筹码

《维稳》篇脚本

Scene transitions to a close up shot of a gilded gate with the Greek god, Apollo, glistening under 
the sunset - Apollo, the sun god, in Greek mythology represents “healing”

Scene transitions to celebrity talent, who is outside now, as she basks under the glow 
of the sunset, maintaining her 维稳 aura and spirit



画⾯：镜头移动到其他超现实的场景原来是⽇落下的希腊雕像。 画⾯：明星沿着海岸线⾛向落下的太阳。

VO：维稳修护，争分夺秒

《维稳》篇脚本

Camera pans around to another shot of the surreal landscape, revealing Greek statues 
under the sunset

Scene closes with the celebrity talent walking along the coastline, towards the sunset



他 们 说  
⼈ ⽣ 的 裂 痕 终 将 变 成 故 事 的 花 纹  
但 我 的 故 事  
需 要 别 ⼈ ⻅ 证 吗 ？  
淡 纹 修 护 ， 争 分 夺 秒

雅 诗 兰 黛 ⼩ 棕 瓶   
修 护 年 轻 ⼗ ⼤ 维 度 之 「 淡 纹 」

淡纹

TWO FILM CONCEPTS

维稳

 

你 问 我 为 什 么 每 天 都 ⾏ ⾊ 匆 匆 ？  
不 过 是 为 了 从 时 间 ⼿ ⾥ 抢 下 点 时 间 。  
多 积 攒 些 底 ⽓ ， 获 得 稳 赢 的 筹 码 。  
维 稳 修 护 ， 争 分 夺 秒 。

雅 诗 兰 黛 ⼩ 棕 瓶   
修 护 年 轻 ⼗ ⼤ 维 度 之 「 维 稳 」



THANKS


